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LOGO

1 Logoelements 1
There are two parts to our
logo; the word mark and the
symbol. At times thisis the
only point of contact with
our brand. Please use the
master artworks which

we supply.

2 Logocolours
In mostinstances, we want
to present our logo on Dark

BIDWELLS

Wordmark

Blue, This means that the
‘full-colour negative'logo

willbe used the most. There
are three otherlogos that 2
canbe usedifthe 'full-

colour negative'logoisn't

appropriate, Here are a few 4
examples:

BIDWELLS BIDWELLS

Printed stationery —We use

the 'full colour positive' logo.
Full-colour negative Full-colour positive

Newsprint (single colour) —We

use the 'single colour negative'

logo on a black background. 7 7

BIDWELLS BIDWELLS

Single-colour negative Single-colour positive
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LOGO SIZE AND EXCLUSION ZONE

1 Measurement 1
We use the width of our
logo as the measurement
forscale.

BIDWELLS

Ourlogo artworks are
100mm in width, which
makes scaling thelogo to Our measurement for scale

theright size an easy task. If

N

you need the logo at 50mm,
justimport the logo and
scaleitto 50%,

Exclusion zone (standard) B I
Ourlogo has an exclusion

zone which should be kept

w

clear of any other elements,

we don't want our logo to be 10 20 30 40 50 60 70 80 90 100  /mm
crowded off the page.

»

Exclusion zone (minimum) 3

When you need to make
thelogo aslarge as possible
on an event banner for

example, we have the
minimum clear space
of 10% X.

BIDWELLS

20% X X 20% X

IDWELLS

10% X X 10% X



Brand guidelinesv1.0 | 07

1 Position
We should always place our
logo top right for marketing
materials and bottom right
for brand advertising.

There will be exceptions to
therule. Onthe website the
logois usedtop left, and on our
particulars advertising the logo
is used top right.

If you are unsure of where to
place thelogo, toprightis the
preferred option.

2 Logosize
A correctly scaled and
placedlogo can make our
materials professional and
consistent.

LOGO POSITION

Topright position
for all marketing

BIDWELLS | ==

Bottomright
position for brand

B I D W E I_ I_ S advertising

2
Document size Logo height Scale
A3 Portrait 68mm 68%
A3landscape Cesmm  68%
AdPortrait agmm a8%
Adlandscape ~ a8mm a8%
AsPortrait 36mm  36%
Aslandscape 3emm 36%
DLPortrait 36mm  36%
Business card (85x55mm) ~ 30mm 30%

PowerPoint®

44mm 44%
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JOINT AGENCY PARTNER LOGO

We have a specific logo for use 1
onour associated partners
marketing materials. This
incorporates a contact number
andaURL.

1 Associated partnerlogo
Itisimportant to check
that you have the correct
phone number; the master S
artworks are available B I D W E L L
for you to change this as
necessary.

2 Colourvariants

01223 841 841

is the preferred option,

guidance for application bidWG”S-CO.Uk

can be found on the

following page.

3 Exclusion zone

Itisimportant notto

overcrowd our logo, so < < <
please ensure the exclusion BIDWELLS BIDWELLS BIDWELLS BIDWELLS
zoneis applied. 01223 841 841 01223 841 841 01223 841 841 01223 841 841
bidwells.co.uk bidwells.co.uk bidwells.co.uk bicwell.co.uk
Full-colour blue Full-colour white Single-colour Single-colour
negative positive
3

<

BIDWELLS

01223 841 841

bidwells.co.uk

20% X X 20% X
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JOINT AGENCY PARTNER LOGO APPLICATION

The following examples show 1 2
how the logo should be applied.

1 Full-colour blue
Thisis our preferredlogo,
tobe used onwhite and any
colour that doesn't clash
with our dark blue.

2 Full-colour white
Thisis tobe used when the
background colour clashes
with our dark blue.

3 Single-colour negative
Thisistobeusedwhenthe
printis single colour, on

newsprint for example.

4 Single-colour positive
Thisis to be used when
the printis single colour,
on newsprint for example,
and when the background
is black.
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Things to avoid

Applying our logois simple, and

using our master artworks will

help to avoid any mistakes.

1

Do not change the
logo typeface

Do not move the symbol

Do not change the colour

Do not distort the
proportion

Do not fill the symbol
Do not change the
proportions of the
elements

Do not add any effects

Do not attach any
additionalitems to thelogo

Do not place thelogo over
animage

10 Do notplace thelogoona

clashing colour

LOGO MISUSE

Q o
BIDWELLS BIDWELLS

(X Q

BIDWELLS

Q Q
BIDWELLS BIDWELLS

4- g SINCE1g

BIDWELLS BIDWELLS

Q Q
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